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Overview

1. Key Market Metrics
 Global and Regional overview (2024)

 Focus on Venue Capacity (2024)
 Focus on Net Space Rented (2019-2024 trends)

2. Exhibitor KPIs (2017-2024)

3. Economic Impact (2024)
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Referenced Reports

UFI/jwc World Map of Exhibition Explori/UFI 2025 Channel UFI/Oxford Economics, May 2025
Venues, December 2025 Insights, September 2025



Key Metrics (year 2024)
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Sources:
Exhibitions markets: UFI, May 2025
Venue data: UFI/jwc World Map of Exhibition Venues, December 2025



Key Metrics (year 2024)

e 372 venues -7.6 million sqm (17.2%)
* 1.7 million exhibiting companies

* 88.9 million visitors

e 47.8 million sgm rented (35%)

* 209 000 exhibiting companies
¢ 34.3 million visitors
e 7.2 million sqm rented (5%)

Central & South America

* 108 venues - 1.8 million sqm (4.0%)

The Global
Association of the
Exhibition Industry

Regional Exhibition Markets

* 520 venues - 16.1 million sgm (36.3%)
* 1.3 million exhibiting companies

* 101.7 million visitors

* 43.2 million sqm rented (31%)

Asia/Pacific

* 449 venues - 16.9 million sqm (38.1%)
* 1.3 million exhibiting companies

* 84.0 million visitors

e 35.6 million sqm rented (26%)

e — —
e — T —
e 48 venues - 1.4 million sgqm (3.1%)
* 33venues - 0.6 million sqm (1.3%) * 143 000 exhibiting companies
* 45000 exhibiting companies e 6.7 million visitors
* 2.1 million visitors + 3.3 million sqm rented (2%)
* 1.0 million sqm rented (1%) Sources:

Exhibitions markets: UFI, May 2025
6 Venue data: UFI/jwc World Map of Exhibition Venues, December 2025



Venue Capacity: Global

Key Metrics (year 2024)
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The total indoor exhibition space
worldwide reaches 44.3 million sgm for
the end of the year 2024 and 1,530 venues

were identified.

Source:
Venue data: UFl/jwc World Map of Exhibition Venues, December 2025



Key Metrics (year 2024)
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Venue Capacity: Regional Overview

The Asia-Pacific region remains at the top,
providing the most exhibition space
globally (16.9 million sgm). Europe
remains in second place

with 16.1 million sgm of total indoor
exhibition space.

Regarding the number of venues, Europe
remains home to the highest number of
venues (520), followed by Asia-Pacific
(449) and North America (372)
respectively.

Source:
Venue data: UFl/jwc World Map of Exhibition Venues, December 2025



Key Metrics (year 2024)

Number of Venues by Size
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For the first time, Europe and Asia-Pacific
share the top position in terms of number
of large venues.

Source:
Venue data: UFl/jwc World Map of Exhibition Venues, December 2025
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Rented Space - Global

The total space rented by organisers
worldwide in 2024 is estimated to be
close to the pre-pandemic level of 2019:

* 138 million sgm compared with 143.7
million sgm

e showing a slight decrease of -0.8% per
year on average.

Source:
10 UFI, April 2025



Overall Satisfaction
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Annual exhibitor KPl benchmarks 2017 - 2024

When in-person events returned to full
strength after the pandemic, all four
metrics enjoyed a significant boost,
with each of the four KPIs up significantly
on 2019.

Although 2022 marked a particular high
point, all four metrics have stayed well
above pre-pandemic baselines in the
years since.

Source:
Explori/UFI 2025 Channel Insights (supported by SISO), September 2025



In-person events as a virtual antidote

All our contributors felt that the pandemic had re-
emphasised the value of in-person events, leading
to a surge in satisfaction when colleagues were
finally able to return to the trade show floor.

A few years on, many of our contributors suggested
that the longer-term shift to virtual working
practices had triggered a more fundamental
appreciation for events that brought people
together in-person. In particular, exhibitors noted
how crucial events had become for face-to-face
engagement with existing customers.

Some contributors observed that they found the
online world increasingly difficult to navigate, with
‘real’ opportunities to connect lost amid high content
volume and digital fakes. By contrast, face-to-face
meetings now feel more important, and more
authentic, than ever
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In-Person Events’ Renewed Value

The return to in-person events has strengthened their unique
value, as face-to-face engagementis perceived as more
important and authentic than ever.

Source:
12 Explori/UFI 2025 Channel Insights (supported by SISO), September 2025
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Post-Pandemic Shift in Exhibitor Goals

Achievement of exhibitor objectives pre vs post-pandemic

/

[E0 | 0.68 Meeting with existing customers

B .56 Couuting  now brand procinct o servis The chart highlights how the effectiveness of in-person events
G 0.43 Ericng e mares has evolved since the pandemic.

Bl 040 oo o ™

® The biggest improvements are seen in meeting existing

@ customers (+0,68) and launching new brands, products, or
5 el s coetage

[?}“ 0.12 Finalising contracts or taking orders

WKL Market research

ﬂ 0.02 Demonstrating or showcasing existing products
-0.13 @ Finding new distributors, agents or partners

0.1 0 01 0.2 0.3 0.4 0.5 0.6 0.7

Source:
13 Explori/UFI 2025 Channel Insights (supported by SISO), September 2025



World

STATE OF MARKET

Based on expenditure to produce exhibitions and other exhibitors and visitors spending
This does not refer to the trade generated or stimulated by participants thanks to their participation in exhibitions

DIRECT IMPACTS

0 -
4.7 million
2

Exhibiting companies

representing spending to plan and produce exhibitions,
exhibitions-related travel, and other direct spending, such

~ 150 billion €
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in direct spending
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as spending by visitors and exhibitors

Square meters of booth
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Global Economic Impact of Exhibitions (2024)

TOTAL IMPACTS

368 billion € = .i
($ 398 billion) ﬁ i

in total output (business sales)
including direct, indirect, and induced output

|§@ 215 billion €
~=l ($233billion)

in total GDP

Incl. direct, indirect and induced GDP impacts
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\_ @
Total Jobs
directly and indirectly
supported by exhibitions

78,800 € ($ 85,200)

of total impact per
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8,500 € ($ 9,200)

.l total impact per sqm of
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exhibition space
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Sources:

State of Market: UFI, April 2025
Direct & Total Impacts: UFI/Oxford

Economics, May 2025



Africa

Based on expenditure to produce exhibitions and other exhibitors and visitors spending
This does not refer to the trade generated or stimulated by participants thanks to their participation in exhibitions
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Global Economic Impact of Exhibitions (2024)

DIRECT IMPACTS TOTAL IMPACTS
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26,500 € ($ 28,600)

of total impact per
exhibiting company

V=

2,200 € ($ 2,400)
I total impact per sqm of

venue gross indoor
exhibition space

i
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Sources:

State of Market: UFI, April 2025
Direct & Total Impacts: UFI/Oxford
Economics, May 2025
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Global Economic Impact of Exhibitions (2024)
Asia-Pacific

Based on expenditure to produce exhibitions and other exhibitors and visitors spending
This does not refer to the trade generated or stimulated by participants thanks to their participation in exhibitions

STATE OF MARKET DIRECT IMPACTS TOTAL IMPACTS

e o
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Sources:

State of Market: UFI, April 2025

Direct & Total Impacts: UFI/Oxford

16 Economics, May 2025



Central & South America

Based on expenditure to produce exhibitions and other exhibitors and visitors spending
This does not refer to the trade generated or stimulated by participants thanks to their participation in exhibitions

STATE OF MARKET DIRECT IMPACTS
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S UTI

Global Economic Impact of Exhibitions (2024)

TOTAL IMPACTS
7.7 billion € o ,i
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Sources:

State of Market: UFI, April 2025
Direct & Total Impacts: UFI/Oxford
Economics, May 2025
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Global Economic Impact of Exhibitions (2024)
Europe

Based on expenditure to produce exhibitions and other exhibitors and visitors spending
This does not refer to the trade generated or stimulated by participants thanks to their participation in exhibitions

STATE OF MARKET DIRECT IMPACTS TOTAL IMPACTS
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18 Economics, May 2025
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Global Economic Impact of Exhibitions (2024)
Middle East

Based on expenditure to produce exhibitions and other exhibitors and visitors spending
This does not refer to the trade generated or stimulated by participants thanks to their participation in exhibitions

STATE OF MARKET DIRECT IMPACTS TOTAL IMPACTS
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19 Economics, May 2025



The Global
Association of the
Exhibition Industry

Global Economic Impact of Exhibitions (2024)
North America

Based on expenditure to produce exhibitions and other exhibitors and visitors spending
This does not refer to the trade generated or stimulated by participants thanks to their participation in exhibitions

STATE OF MARKET DIRECT IMPACTS TOTAL IMPACTS
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20 Economics, May 2025
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UFI Central & South America

Regional Office

Corferias, Cra 37 # 24-67
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Bogota, Colombia

T: +571 3445486
latam@ufi.org
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